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Abstract 
Efficiency is a fundamental development. And, tourism is an integral part of the economy of a state, is considered 
very important for both social and economic development of that country. 
In our paper we intend to show economic and social efficiency that can bring tourism to a state. First of all, to 
show the economic efficiency of tourism in our country, we start from the principle of economic efficiency, by comparing the 
effects with the effort. Second, tourist activity, using resources available to them, generates not only economic, but also social 
and these effects will be analyzed in our work, together with economic and social indicators such effects and efficiency of 
each component separately.  
Also, we will show which factors can lead to economic efficiency and the social, from the general formula for 
determining the efficiency. 
Not last, tourism is very closely related to the civilization and culture, between them instituting an interdependent 
relationship. By harnessing the natural resources, human and financial placed at its disposal, tourism generates these 
economic and social effects that increase the economic efficiency, progress and civilization. 
We therefore consider this issue with particular relevance and importance to the growth and economic 
development and social welfare as a whole. 
© 2013 The Authors. Published by Elsevier Ltd. 
Selection and/or peer-review under responsibility of Lumen Research Center in Social and Humanistic Sciences, Asociatia 
Lumen. 
Keywords: labor market, economic growth, tourism, economic efficiency, social efficiency 
* Corresponding author. Tel.:0752140799;  
E-mail address: onetiuanda@gmail.com; monica.predonu@yahoo.com  
Available online at www.sciencedirect.com
© 2013 The Authors. Published by Elsevier Ltd. Open access under CC BY-NC-ND license.
Selection and/or peer-review under responsibility of Lumen Research Center in Social and Humanistic Sciences, Asociatia Lumen.
649 Anda Nicoleţa Onetiu and Andreea – Monica Predonu /  Procedia - Social and Behavioral Sciences  92 ( 2013 )  648 – 651 
Introduction 
The purpose of the present work is to approach the principle of economic efficiency and social tourism. 
The objectives that the present work aims to achieve are: evaluating the effectiveness of tourism and the 
establishment indicators of social and economic effects of tourism activities and their correspondence. 
Starting from the idea that the most important human resources in tourism is to have pointed out that it is 
necessary to analyze its efficiency, both economic and social terms. The structure of the paper is the theoretical 
presentation, taking into account the literature consulted in this regard. This is followed by a synthesis of the 
results of applying this method, and the benefits resulting from the analysis carried out in the form of 
conclusions. 
Tourism as any component of the global socio-economic system, to work it is consumer of products and 
manufacturer of effects, of results. Efficiency shows the defining features common to all branches and activities 
in the economy. 
 First, to show the economic efficiency of tourism in our country, we must start from the principle of 
economic efficiency from microeconomics. The principle of economic efficiency expressed, by definition, that 
all effects resulting from an economic sense surpasses integrated effort that you have it (Angelescu et al, 
2005,p.14). In other words, in order to exist economic efficiency, we must obtain maximum effect with minimum 
effort. 
 
Indicators of economic and social effects of tourism 
 
Starting from the general formula for determining the efficiency, by comparing the results with resources - 
to express its relationships are built as: 
 
* effect / effort * effort / effect * effect / effect * effort / effort. 
 
This relationships reveals the multitude of angles of approach to the link between the two elements 
"effect" and "effort", as well as evaluating their performance. Thus, besides the classic ratio between effect and 
effort in appreciation the efficiency of tourism is suggestive also the proportion between the differences 
components of income or differences category resources involved in obtaining a particular effect. 
Thus, the efficiency depends on the efforts and effects, but not least how their assessment, the fact that 
expression values, setting prices, incorporates inflation and other influences, distort actual outcome of the work 
done. Under these conditions, a complex and accurate analysis requires taking into consideration other factors, 
such as resources and results structure, time, quality effects, their impact. 
Efficiency is, in this context, the general content, comprehensive, referring to the use of all types of 
resources: natural, human, material and financial, to all components of activity: manufacturing, trading, service, 
their quantitative and qualitative aspects, economic and social, direct and indirect. 
 In assessing and measuring the economic efficiency of tourism, as in any other sector, is used a range of 
criteria and indicators of the complexity result, resources consumed content of the diversity and variety of forms 
to realize the effects. They meet, so the general validity criteria and indicators common to all branches of the 
economy and specific options deriving from the particular activity in the area. 
The economic efficiency of tourism is, in these conditions, expressed by the increase of net income from 
this activity obtaining or proper usage of each of the factors of production used respectively land, labor and 
capital. Thus, according to some authors, it can be as criteria to assess the efficiency of: 
 size of net income; 
 profitability; 
 level of costs; 
 usability of labor and technical and financial capital; 
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 efficiency investments (Minciu, 2004,p. 290). 
Therefore, firms with tourism activity in order to be profitable, must act for improvement of personnel 
and labor productivity growth, attracting a large number of clients, practicing rates and prices appropriate to the 
level of service provided, increased the occupancy rate of accommodation and charging of means of transport, 
increase the service life of equipment travel, all of which are analyzed by Mrs. Daniela Firoiu in her book (2005, 
p.209). Whatever type of enterprise in the tourism, achieving high economic efficiency requires operation to 
increase profits. 
Performing tourist activity, using resources available to them not only generates economic effects, but 
also social effects, the latter reflecting the measure and the way in which the material and spiritual needs are met 
of tourists. Under these conditions, the evaluation and measurement of social impact complete means of 
appreciation of efficiency in the field. Among the components of social efficiency of tourism can include: 
 restoring physical and mental capacity to tourists through recreation and comfort; 
 satisfy all customers' needs; 
 satisfaction of psychological needs of friends, associates, dignity, respect from others; 
 spending enjoyable of  free time; 
 raising the level of education and culture by enlargement the horizon of knowledge; 
 promoting a climate of peace and understanding; 
 environmental protection, etc. 
Although tourism as a whole, produce social effects, some of its forms of manifestation - tourism spa 
treatment and balneo-medical cure, cultural tourism, rural tourism, youth tourism - have a higher social charge. 
  Tourism generally is considered an act of culture, but some of its forms have a greater contribution to 
enlargement of the fund of knowledge to the improvement of training civilization and education. Among them 
there are: participation in cultural events - performances, festivals, workshops, visiting museums, memorials or of 
places related to the history and traditions of a people, holidays for learning a foreign language. These 
manifestations of cultural tourism allow the accumulation of knowledge in various fields to satisfy the spiritual 
needs of travelers. In the same area is included youth tourism or cultural tourism.  
For better understanding, we presented in the chart below, all these indicators of economic and social 
effects of tourism activity. 
 
Fig. 1.Indicators of economic and social effects of tourism activity 
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From the above figure we can see that the indicators of economic and social effects of tourism are 
divided into indicators of economic effects of functional space tourism company and indicators of economic, 
social and educational effects on human activity space tourism benefits to beneficiaries. Each of these indicators 
brings an addition of society, be it cultural or monetary.  
 
In conclusion, we can say that tourism is an integral part of the economy of a state, is considered very 
important for both social and economic development. Also from statistical analysis it appears that tourism has 
been an ascending global evolution as well as in Romania, which prompted us to analyze the influence of its 
evolution in terms of its effects. 
          As can be seen, human resources in tourism is at the heart of all actions whatever their nature and rational 
use contributes directly to the performance area and implicitly to multiple satisfaction of workers. However, Ms 
Daniela Firoiu says in her book that the economic and social efficiency of tourism should be seen as a condition 
not only of specific activities, but as a necessity for the long term future of the domain itself, because an 
inadequate exploitation of all the resources involved can result in losses for everyone, leading to dissatisfaction 
on multiple levels, which ultimately can result in irrecoverable loss1. 
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